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With gaming revenue down across
much of the country, the new §130
million Tulalip Resort Casino hotel
could become the tribes’ ace in the
hole.

Previously, Tulalip Resort Casino
customers typically lived or worked

v;lithin 15 miles gf

the gaming estab-
I TRIBES I lishment just off

Interstate 5 near
Marysville. The new hotel, which
opened in August, will enable the
tribe to market the resort casino to
potential customers in the greater
Seattle area and as far away as Can-
ada by offering them a convenient
place to spend the night, said Brett
Magnan, executive vice president
of hotel operations. The wider geo-
graphic range will allow the resort
casino to target customers with high-
er discretionary incomé who might
oth:rwise go to Las Vegas, Magnan
said.

Located within the municipality of
Quil Ceda Village, the casino resort
includes the newly opened 370-room
luxury hotel, a 192,000-square-foot
casino with five restaurants and a
cabaret, a 2,600-seat amphitheater
and the Seattle Premium Outlets —
an upscale discount shopping cen-
ter with more than 110 name-brand
stores. The hotel also includes a spa,
luxury suites and 30,000 square feet
of meeting space. The hope is to at-
tract gamblers and shoppers, as well
as business meetings.

To promote the resort casino as
a weekend getaway destination, the
casino’s signature rock 'n’ roll theme
— “you’ll have fun, fun, fun” — is be-
ing supplemented by new advertising
based on the rock jingle “Stay ... just

a little bit longer.”

Additiopally, the casino offers one
of the highest giveback programs in
the state, returning 1 percent of the
money spent on games to the player
in cash. There is also a rewards club
program; participants can earn mon-
ey and points as they play that can be









